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Naxos 

The Naxos group of companies, with subsidiaries in 15 countries around the world, is 
the leading service provider to the classical music industry.  Group companies 
distribute more than 500 labels digitally and physically.  The group operates six 
digital platforms: Naxos Music Library, Naxos Music Library/Jazz, Naxos Spoken 
Word Library, classicsonline.com, Naxos.com and Naxos Radio. Another group 
company, Naxos Global Logistics, provides logistics services to many CD and DVD 
labels, as well as to national distributors and retailers.  

In addition to its own labels, Naxos and its sub-labels, Marco Polo, Amadis and 
others, it also owns the following labels: Altissimo, Capriccio Digital, Dynamic Digital, 
Linx, Ondine, Prophone, Proprius and Swedish Society. 

Education 

Education is at the core of the Naxos philosophy. One of the company’s streaming 
platforms, the Naxos Music Library, offers access to more than 96,000 albums and 
1.4 million tracks, with around 30 new albums added daily. Over 20 million students 
around the world have access to this service.  The group also has made a major 
investment in educational products and apps and has produced more such products 
and apps than the rest of the classical music industry combined. 

Klaus Heymann 

Klaus Heymann is the founder and chairman of Naxos. A German entrepreneur, he 
arrived in Hong Kong in 1967 to start up the office of the Overseas Weekly, the 
American newspaper he had worked for in his native Frankfurt. From there, his 
involvement in classical music gradually led to the launch, in 1982, of the Marco Polo 
label and, in 1987, of Naxos as a budget label, which Mr. Heymann has since 
developed into one of the world’s leading classical music labels. 

The lecture 

The presentation will give an overall view of the Naxos group of companies, how a 
modern record company functions, its A&R policy, its sources of income,  and what 
the record company of the future might look like. 

 
 
 


